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Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que-1  What is market segmentation? Discuss the bases of market segmentation. (20)
OR
Que-1(A) Explain the difference between consumer Byers and Industrial Buyers. (10)
Que-1(B) Explain the stages of consumer Behavior. (10)
Que-2  Explain the types and stages of Demand forecasting. (20)
OR
Que-2(A) Explain the scope of demand forecasting. (20)
Que-2(B) Explain the importance of Demand Forecasting (10)
Que-3  Explain the importance of service Marketing and discuss the factors affecting service (15)
marketing.
OR
Que-3  Explain the meaning and characteristics of services. (15)
Que-4  Discuss the advantages and disadvantages of online marketing. (15)
OR
Que-4(A) Write a note on Green Marketing. (08)
Que-4(B) Write a note on Rural marketing. (07)
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